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[  comm-u-nity   ]

1.  a feeling of fellowship with  
others, as a result of sharing  
common attitudes, interests,  
and goals.

noun



who we are
TOP SELLING PUBLICATION ON MARINE NEWSSTANDS!

1#
MAGAZINE

CRUISING
LIFESTYLE

ON THE PLANET

Latitudes & Attitudes® is the #1-selling 
cruising lifestyle print magazine on 
the planet, committed to reaching 
cruising boaters wherever they are – on 
newsstands, in mailboxes, online, and on 
the water!  With over 50K readers of our 
print version and over 30K more getting 
their boating fix on our digital platforms, 
it’s no wonder we’re so popular.
 
We feel that popularity is well earned. 
When lifelong sailor Bob Bitchin created 
the magazine in 1997, he designed it 
to be an engaging and fun creative 
outlet for boaters looking to break free 
from the drudgery of daily life, find 
adventure, and celebrate the community 
and its accomplishments. Under new 
ownership, Latitudes and Attitudes is 
proud to continue into its 25th year  
and beyond.

Latitudes & Attitudes is part of the Kyle Media 
umbrella giving you access to so much more.

The Scuttlebutt App – A networking  
app for the boating community with  
more than 10,000 users

Great Lakes Scuttlebutt – the leading boating 
publication for Great Lakes boaters reaching 
more than 50,000 boaters per issue.

Marine Marketing Solutions –  
The Leading digital marketing and  
advertising agency for the marine industry 
accessing thousands of active boaters.

Latitudes & Attitudes has helped me connect with my customer on so many different levels through their popular 
lifestyle cruising magazine as well as their very active and effective social media and digital platforms.  
Lats & Atts is one of the best values for your advertising dollar in the marketplace. Ian Pedersen, The Moorings“

Affiliate Merchant Network

Access our network of affiliates/influencers and merchants.

(A subsidiary of Latitudes & Attitudes)



  our 
readers

Boat Size:
• 25’ or under: 20%

• 26’–35’: 28%
• 36’–50’: 38%

• 51’ +: 14%

reaching boaters 
wherever they are

Let’s face it, people (boaters are people, too!) are looking for 
content and entertainment everywhere. And while everyone 
may have a favorite magazine to hold and read at their 
leisure, we all spend a lot of time on our favorite websites, 
reading emails, and even listening to music while doing all 
the above. We’re there with them.  What about you?

distribution:
• subscribers

• newsstands

• new boat owners

• boat show distribution

• online/digital

• social/email

• three sheets podcast

featuring:
• influencer content

• user generated content

• destinations  

  

• Largest page count in the industry

• Ad content never exceeds 40%

• Event sponsorships

• Published 6 times a year

In your mailbox or on to go...

• $500K–$1M: 21%
• $2M–$5M: 18%

• $5M +: 6%

Net Worth:

• Men: 87% / 
Women: 13%

Employment:
• Professional/

Self-employed: 28%
• Employed: 27%

• Retired: 45%

Own a Boat:
• Yes: 82%

Plan to Buy a Boat 
in Next Year:

• Yes: 7%

OVER 

50K 
READERS



Color included in all prices

	 1x	 3x	 6x
Two Page Spread	 $4,000 	 $3,600 	 $3,200

Full Page (bleed)	 $3,000 	 $2,500 	 $2,100

P R E M I U M  P O S I T I O N I N G  /  P E R  I S S U E

B O S U N ’ S  B AG  R AT E S  /  P E R  I S S U E

Quarter Page	 $600 

Eight Page	 $350

	 1x	 3x	 6x

Full Page  (bleed)	 $2,600 	 $2,300 	 $2,000

Half Page 	 $1,800 	 $1,600 	 $1,400

Third Page (vertical)	 $1,500 	 $1,300 	 $1,100

Quarter Page	 $1,100 	 $900	 $750

D I S P L AY  R AT E S  /  P E R  I S S U E

AD SUBMISSION GUIDELINES:

Print Ready Ads: Ads must be in PDF, TIF, or JPEG format, sized 
correctly and 300 dpi at 100% size. Send full page with bleed,  
but without cropmarks. Submit to design@kylemediainc.com.

B R O K E R AG E  R AT E S  /  P E R  I S S U E 

	 1x	 3x	 6x

Two Page Spread	 $2,800 	 $2,400 	 $2,200

Full Page	 $1,800 	 $1,500 	 $1,200

Half Page	 $900 	 $750 	 $700

7.375”w x 9.875” h  
(live area)

8.375”w x 10.875” h  
(trim size)

add .25” min for full 
bleed

Full Page (bleed)

8.375”w x 10.875” h

ad rates & sizes

15.75”w x 9.875” h  (live area)

16.75”w x 10.875” h (trim size)

add .25” min for full bleed

Half Page Vertical
3.55”w x 9.875” h

7.375”w x 9.875” h  
(live area)

8.375”w x 10.875” h  
(trim size)

add .25” min for full 
bleed

Full Page (bleed)

8.375”w x 10.875” h

Two Page Spread (bleed)

16.75”w x 10.875” h

Third Page Vertical
2.30”w x 9.875” h

Half Page Horizontal
7.375”w x 4.812” h

Quarter Page
3.55”w x 4.812” h

Eight Page
3.55”w x 2.25” h

PREMIUM SIZES

DISPLAY & BOSUN’S BAG SIZES
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JANUARY/FEBRUARY 

JULY/AUGUST

MARCH/APRIL 
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SPACE DEADLINE: 11/1/23
AD MATERIAL: 11/8/23

SPACE DEADLINE: 5/3/24
AD MATERIAL: 5/10/24

SPACE DEADLINE: 1/5/24
AD MATERIAL: 1/12/24

SPACE DEADLINE: 7/3/24
AD MATERIAL: 7/10/24

SPACE DEADLINE: 3/5/24
AD MATERIAL: 3/12/24

SPACE DEADLINE: 9/2/24
AD MATERIAL: 9/9/24

On Newsstands: 1/2/2024

On Newsstands: 6/25/2024

On Newsstands: 2/27/2024

On Newsstands: 8/27/2024

On Newsstands: 6/25/2024

On Newsstands: 10/29/2024

www.LatsAtts .com
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When a winter norther blows through the Bahamas, the northeast trades reach gale force as they funnel through the Windward Passage between Cuba and Haiti. We were in Santiago de Cuba on board Distant Drummer, a Liberty 458 cutter rigged sloop, hoping for a lull in the wind. We planned to cross to Haiti and spend a few days at IÎle-à-Vache, a small island on the south coast that is popular with cruisers waiting for fair winds to sail east to the Dominican Republic.The eastward route along the south coast of Hispaniola is renowned for strong headwinds and counter currents. We knew we were in for a difficult passage, but a season cruis-ing south through the Lesser Antilles to Grenada was our reward for a few days of hard sailing.Cuba to Haiti
Eventually, the break came, and we departed Santiago passing through the narrow entrance beneath the magnifi-cent Castillo del Morro, which guards the entrance to the bay. We had a fabulous beam reach across the Windward Passage to Tiburon at the west end of Haiti. In the lee of the island, the wind veered, and we picked up a west-setting counter current, the second night of the passage was spent motor-sailing slowly into a headwind.The next morning we entered the channel between Haiti and Île-à-Vache. The passage meanders between shoal reefs and is peppered with buoys and plastic bottles marking fish-ing nets and lobster pots. As we approached the island a dinghy came out from the shore and hailed us then motored close by alongside. The local men on board, Felix and Pipi, had come out to welcome us and guide us into Baie à Fer-ret, where we planned to drop the pick. I was on the helm while Neil had gone forward to keep look-out and prepare the anchor. As lookout, we have agreed upon warnings for imminent danger in our path: “neutral” is used to stop the prop if we are about to catch a fishing net or lobster pot, and “reverse” is used to stop the boat quickly to avoid collision with something hard – usually rocks or a coral reef.

We were motoring with our guides alongside when suddenly one of the men cried out “reverse, reverse!” and “reverse now!” To me, this meant only one thing – we were about to hit a coral head. I quickly shifted into reverse and revved hard to stop the boat as rapidly as possible. Neil came running aft, wondering what was going on, as he had seen nothing ahead and told me to put the engine in neutral. We looked over the transom; a white fishing buoy was float-ing on the surface, and a black spurt flushed out with the exhaust water from the engine.Engine Trouble
Our hearts sank; after thirteen years of cruising, we had finally snagged a lobster pot. The rope had wrapped tightly around the propeller, and Neil hopped into the water to cut it away. Eventually, the rope came free, but we then found we were getting no drive from the engine to the propeller – something was wrong with our drive train. Luckily, Felix’s dinghy had a fifteen horsepower outboard. We tied the dinghy to the starboard side of Distant Drummer, and they slowly drove us into Baie à Ferret, where we finally dropped anchor. It was a very distressing end to the voyage.Neil spent the next couple of days “head down, arse up” 

in the engine room, trying to assess the damage. Eventu-ally, he found a broken coupling between the transmission and the prop shaft had acted as a weak link and prevented the locked prop from causing any serious damage to the engine. Surprisingly Île-à-Vache had good internet coverage, and we were able to get in touch with a Perkins special-ist who had worked on DD back in British Columbia three years ago. He sourced a replacement part and had it on its way within a few days.Logistics in Haiti are fraught with problems: theft is not uncommon, corruption is endemic, and anything (goods or people) transported by road has a high chance of be-ing intercepted by bandits. Again, local help was at hand; we arranged delivery by DHL into Port-au-Prince, and our new friend Marc coordinated with DHL to have the package delivered to an address in Les Cayes, a nearby city on the mainland. We settled in for a long wait.Les Cayes
To complete Immigration formalities, we needed to visit Les Cayes, the nearest city to Île-à-Vache on the mainland of Haiti. Karma, one of the islanders, helped us with arranging a taxi boat to cross the channel and came with us to show us around and assist with the bureaucracy. Packed in like sardines on the hard wooden seats, crouched down under a tarpaulin to protect us from the seaspray splashing over the sides, it felt more like a refugee boat than a ferry into town.

As we arrived, the wind picked up, and it was too rough for the taxi boat to approach the shore. Dirty grey waves were breaking on the rocks, which were littered with conch shells, plastic bottles, and heaps of discarded clothes. We were poled into shallow water in a small skiff, then carried on the shoulders of the porters and gently set down on the shore. Karma led us to the bank, where the security was pretty tight. Uniformed guards with pump-action shotguns checked our papers but once inside, withdrawing Haitian gourdes or US dollars on a visa card was fairly hassle-free. Without Karma, it would have been impossible to find the Customs and Immigration office up the back stairs of an unmarked building on a sidestreet. He helped us with our French and our paperwork, and we were soon welcomed into Haiti.
Île-à-Vache
Life on Île-à-Vache moves at a very leisurely pace. The vil-lage of Cacor in Baie à Ferret has a school, a church, and a community center that pumps out a mixture of evangelical music, Calypso rhythms, and funky Haitian tunes. When the kids aren’t in school, they paddle out in their canoes, dug out from the trunks of huge mango trees, to knock on our hull and ask for bonbons, pens, and notebooks. The fisher-men also come by to sell us their catch. The problem of overfishing is very apparent in the small lobster and tiny fish that they offer us. Other men visit to ask for jobs cleaning the hull, polishing, or guiding us to the market or a nearby beach; anything to earn a few Haitian gourdes.The poverty on the island is appalling. The tourists who used to visit in the past have been scared away by the unpredict-able violence and instability on the mainland. COVID-19 and recent hurricanes have also taken their toll. The three hotels 
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emails/newsletterssocial media

FOLLOW
OUR PODCAST

+14K +4K Follow us on 
YouTube @latsatts 

Dedicated e-mails & 
e-Newsletter Promotions

• Reaching more than 27,000 boaters
• Over a 40% open rate

• Newsletter banner 500x250 $300/month
• Dedicated email $2,000

27,000+ confirmed email list

Scan code below and never miss an episode

Scan  
and 

follow 
today



Purchase a web 
banner or tile ad:

Take advantage of integrated packages:

60,000 unique users, more than 110,000 sessions, with an average session 
duration of 4 mins 6 secs – twice the national average for publishers!

1. Premium Top Right  
	 300w x 250h pxl 
	 – $500/mo

2. Right Hand Column  
	 300w x 150h pxl
 	 – $300/mo

• Print advertising
• Banner advertising
• e-Newsletter Featured promotions

• Dedicated email blasts
• Social Media promotions
• Video promotions

web banners

digital/print bundles

latsatts.com



E D I T O R I A L
877-775-2538 Ext. 600

editorial@kylemediainc.com

latsatts.com

To provide an effective meeting place for marine  
businesses to connect to boaters using the most

productive combination of print and digital platforms.

O F F I C E
877-775-2538 Ext. 100

info@kylemediainc.com

7862 West Central Ave., Suite F • Toledo, Ohio 43617

C O N T A C T  U S :

P U B L I S H E R
Erik Kyle 

419-699-0415
erik@kylemediainc.com

D E S I G N
877-775-2538 Ext. 400

design@kylemediainc.com


